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Successful business leaders attract our attention because of their prominence in shaping our economic
systems, our respect for their vision and drive, and our fascination with their accumulation of wealth and
power. The biographies of Elon Musk and Steve Jobs (Isaacson, 2015; 2023) and Jack Ma (Clark, 2016)
document the decisions and actions of these business architects and offer insights into the underlying
motives and personality factors that propelled them. Autobiographies, such as those of Akio Morita

(1986) and Sam Walton (1993), further illuminate the cognition and aspirations that guided their careers.

Inevitably, these biographical accounts emphasize the idiosyncrasies of these personalities and the
specific contexts that shaped their lives. While we can marvel their vision and drive and their audacity in
confronting skepticism and adversity, it is difficult to extract general lessons from these highly individual

personal accounts.

The interest of management academics in individual business leaders tends to be different. Our goal is
to generalize about the traits and actions that are conducive to success in contexts beyond those experi-
enced by the focal person. Inevitably, such accounts, both individually and in aggregate, fall far short of
the standards of empirical verification needed to draw reliable conclusions about the efficacy of particu-
lar leadership behaviours or management techniques. Yet, these accounts of individual business leaders’
behaviours and methods—whether by academics, biographers, or the (usually retired) executives them-
selves have often been highly influential in publicizing managerial innovations that have subsequently
been adopted more widely. Alfred Sloan’s innovations in the organization and control of General Motors
(Sloan, 1964) provided a template for the management of large divisionalized corporations for much of
the 20th century. Ohno and Toyoda’s accounts of Toyota’s lean production system helped promote a

global revolution in operations management. Yves Chouinard’s (2005) tale of Patagonia’s pursuit of
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environmental responsibility has inspired the movement for environmentally sustainable business practices.

I view Kase, Choi and Nonaka’s book on Kazuo Inamori’s life and career from this same perspective.
By recognizing and analysing Inamori’s management methods and management philosophy and probing
their foundations, we can assess the potential of these principles and techniques to be adopted more
widely. For me, as a management scholar and teacher whose career has spanned Europe and North
America, the Inamori story allows me to recognise the limits of Western management theories and tech-
niques and consider the merits of an innovative and successful management system that has developed

within a distinctly different cultural setting.

At the same time, I recognise that Kazuo Inamori and his approach to management have little need to
be rescued from obscurity. Although less well known in the West, Inamori is a celebrated business leader
throughout East Asia, and his management methods and philosophy have been widely disseminated

through his own writings. The Kyocera website reports that:

Inamori’s first book, Elevate Your Mind and Expand Your Business, was published in 1989.
His subsequent works include 55 publications authored and 18 co-authored, with translations in 19
languages. Inamori’s titles reached the 25-million-copies milestone less than three years after

reaching 20 million in 2020. (Kyocera Corporation, 2023)

The majority of these book sales have been in China, where Inamori’s influence on management prac-

tice has been profound.

Given the wide dissemination of Inamori’s ideas, what can be added by a new account of his manage-

ment practices and philosophy?

Coinciding with Inamori’s death on 24 August 2024, Kase et al.’s volume offers an opportunity to
consider Inamori’s contribution to management from a broader perspective. Indeed, the perspective that
the authors bring is very broad. Kase et al. seek to understand Inamori’s management ideas in relation to
Inamori’s own life experiences, in relation to Western and Eastern philosophy and religious thought, and
through analysing the specifics of Inamori’s management techniques and systems. Their goal is to look
beyond the idiosyncrasies of Inamori’s management ideas to consider the extent to which Inamori’s
approach represents a novel management paradigm and “Whether Dr Kazuo Inamori’s management

philosophy is of universal application across time and space or not.” (Kase et al., 2022: xiii).

At the outset, Kase et al. specify that their research into Inamori’s approach to management was

guided by seven questions:
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(1) the meaning of profit in the management of for-profit organisations;

(2) the determination of price in the light of value creation;

(3) the significance of work and the workplace in the context of one’s life;

(4) the sustainability of corporate activities that span longer than a corporate leader’s lifetime and
mandated tenure;

(5) professional training as embodied knowledge;

(6) management as wisdom versus management as technique;

(7) the role a company plays in society. (Kase et al., 2022, pp. 1-2)

Rather than discuss Kase et al.’s findings on these questions individually, for the purposes of this review,
I will subsume them into a single broad question: On the basis of Kase et al.’s book, what can business
leaders learn from Kazuo Inamori’s management philosophy and management practice? In doing so, I
shall assess how far Kase et al. are able to clarify the potential for these ideas and tools to be applied in

different contexts, different cultures, and different time periods.

The key distinction that the authors make in exploring the Inamori’s Management Philosophy
(“IMP?”) is between the underlying principles (“hypostasis”) and their implementation (“substantiation”).
This dichotomy forms the core structure of the book: Part 1 (Chapters 3 to 5) addresses the principles;
Part 2 (Chapters 6 to 9) addresses the practices. In Inamori’s management model, the relation of princi-
ples to practices is very close: it is in the everyday work practices of each employee that the principles
are realized. Hence, the central role of embodied cognition and embodied knowledge in the Inamori
management philosophy. Embodied cognition unifies our physical senses and cognitive processes with
our actions in the world; embodied knowledge unifies our tacit knowledge of performing certain tasks
with a deeper knowing that such activities embody wisdom and the potential for transcendence. In
exploring the phenomenology inherent in Inamori’s management philosophy through the philosophy of
Husserl and Merleau-Ponty, Kase et al. establish Inamori’s management system as a challenge, not only
to the profit-maximising paradigm but also to the scientific positivism that has dominated Western

management thinking.

Inamori’s highly integrated conception of business in which business enterprises are living social
institutions which must not only harmonize with the world in which they dwell but also serve the needs
of that world and its people. This view of business enterprises as purposeful, adaptive institutions is
closely related to Arie de Geus’s notion of The Living Company (De Geus, 1997) and Charles Handy’s
view of corporations as collaborative social units (Handy, 2002). This view of organic view of business
organizations is an extension of the social entity view of the corporation that has emerged in English and
American legal debate over the nature of the business corporation, although, until recently, less influen-
tial than from the “corporation as shareholders’ property” concept that underpins the idea that firms exist

for the benefit of their owners (Allen, 2009). Note too, that it also differs from the stakeholder view of
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the firm, which seeks views business enterprises less as pursuing their own inherent purpose, but more

as institutions for benefitting their multiple stakeholders.

Inamori viewed individual organizational members’ work is an integral part of their lives, hence they
should view their work—along with the rest of their lives—as an opportunity to develop their human
virtues. Moreover, this development was a shared, not an individual. The emphasis that Kase et al. give
to “intersubjectivity” in the Inamori management philosophy involves going beyond the ego to recog-
nize one-ness, not just with fellow human beings, but with the entire world. The notion that employees
—from top to bottom—should sublimate their individual aspirations to the interests of the organization
contrasts with Western prioritization of personal goals and conforms with the Buddhist aspiration to

escape the delusion of a separate self and recognize our communion with others and with nature.

In seeking to explain Inamori’s management philosophy, Kase et al. draw heavily on Inamori’s
upbringing and experiences. This account helps us to observe the evolution of the Inamori Management
Philosophy and see its relationships to the events of Inamori’s life and the teachings he received. The
enduring impression I received from the account of Inamori’s upbring and work experiences were, first,
his pragratism and, second, the power of Japanese values and culture rooted in Zen, Pure-Land

Buddhism, and samurai traditions.

To help us appreciate dual layers of the Inamori Management Philosophy embracing both princi-
ples and practical rules and systems, Kase et al. draw parallels between the Inamori Management
Philosophy and the integration of principles with specific rules and practices of the religious communi-
ties established by St Ignatius, founder of the Jesuits, and Dogen, founder of Soto Zen. Although illumi-
nating, these comparisons do not fully acknowledge the distinction between spiritual and commercial
organizations. Spiritual organizations orient their practices and rules solely to facilitate the spiritual
attainment of their members, business enterprises must reconcile any transcendental aspirations they

possess, with their core commercial goals.

I found the emphasis that Kase et al. give to the role that Inamori’s belief in some form of existence
after death played in the Inamori Management Philosophy (see pp. 287-290) to be intriguing, though not
fully convincing. In arguing for the role that belief in the afterlife can play in the quest for virtue and
realisation, Kase et al. draw parallels between the views of Socrates and Hilty. However, it seems to me
that self-transcendence, commitment to ethics, and the role of karma are not contingent upon continuity
beyond death. Belief in the continuing cycle of birth and death is common among Buddhists, but it is not
universal. Many Western Buddhists, such as Stephen Batchelor, and most humanists recognize that the
benefits of an ethical life, a commitment to kindness, and avoidance of harm to others manifest within
one’s own lifetime through being fully alive and responsive to the world. The principle that “virtue is its

own reward” is fundamental to Stoicism and is also validated by recent research in psychology.

76 FRERIRBIE 853 %



Robert M. Grant

What emerges from Kase et al.’s discussion of Inamori’s core principles is a highly integrated concep-
tion of business in which business enterprises are living social institutions which must not only harmo-
nize with the world in which they dwell but serve the needs of that world and its people. For individual
organizational members, their work is an integral part of their lives, and they should view their work—
along with the rest of their lives—as an opportunity to develop their human virtues. This integration of
the individual efforts with organizational purpose lies as the heart of Inamori’s Management Philosophy.
If Kyocera’s management rationale is “to provide opportunities for the material and intellectual growth
of all our employees, and through our joint efforts, contribute to the advancement of society and human-
kind,” (“The Kyocera Group Management Rationale” ON WEBSITE: https://global.kyocera.com/
sustainability/roots/index.html) then fulfilling that rationale is achieved through employees’ everyday
work efforts practices through which they can practice the unification of mind, body, and the universal
rhythm. As Kase et al. report in their account of the life of Dogen, realization is achieved as much

through the everyday chores of life as it is through zazen (pp. 243-244).

What about the manifestation of Inamori’s principles and values with the practical rules and systems
that he established at Kyocera? These rules and systems (“substantiation”) are analysed in three parts:
The Amoeba Management System (Chapter 6), financial management (Chapter 7), and the Kyocera

accounting system (Chapter 8).

The contrast between Inamori’s transcendental management principles rooted in the quest for individual
and collective realisation and the practicalities of the system of operational and financial management he
established is striking. Yet, these are tightly complementary: in common with Zen Buddhism, it is through
disciplined awareness of our sensations and actions that we recognise reality. Although Inamori’s finan-
cially based performance management system does not appear to be significantly different from types of
cost, efficiency, and profitability metrics deployed in Western companies, their role and operationalisa-
tion differ. The key performance indicators conventionally used in the West are cascaded down the
organizational hierarchy from overall strategic objectives either through financial disaggregation or
through a balanced scorecard methodology. Their basis is management theory and practices rooted in sci-
entific materialism. Inamori’s view work as expression of one’s spiritual aspirations and practices, and
work relations as a reflection of our collective awareness are founded upon empathy and the quest for
transcendence. Hence, for Inamori, the system of profit and loss and efficiency measures based upon value
added per hour of work was for the purpose of performance feedback, not the basis for business decisions.
Inamori was clear that ethical judgement and altruistic motivation, Rita no Kokoro, were the key deci-

sion criteria—or, as he explained, posing the question: “What is the right thing to do as a human being?”
This distinction is apparent in the lack of direct correspondence between efficiency and profitability

measures and employee remuneration at Kyocera. For most Western companies, an incentive system not directly

related to key performance indicators would be viewed as symptomatic of an ineffective management system.
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The interviews that Kase et al. conducted with former Kyocera’s managers are revealing. They point
to the loyalty and affection of Inamori’s subordinates for their leader. At the same time, they present a
conundrum: to what extent was the success of Inamori’s management philosophy and methods the result
of the management system itself, and to what extent was it the result of Inamori’s personal attributes—
including his capacity to engender the loyalty and acquiescence of others? This question is, of course,
critical to the issue of whether Inamori’s approach to management can be diffused to other companies
and whether, at the companies he founded, his management system is sustainable in the absence of his
leadership. The problem is that we cannot disentangle the two. At the heart of Inamori’s management
philosophy is intersubjectivity and trust-based interconnection, which form the essence of “Management
by Extended Family Principle” (Kase et al., 2022, pp. 66—68); hence, the loyalty and affection that Inamori

generated among his colleagues may be seen as a direct result of the Inamori management philosophy.

In their conclusion, Kase et al. observe that, despite Inamori’s management philosophy being based
upon “‘Japanised’ Confucian and Buddhist creeds... [these] may not necessarily preclude the universal
applicability of IMP considering its fundamental work ethos.” (p. 500). In the case of Inamori’s manage-
ment practices, as represented by the Amoeba Management System and Kyocera’s financial and
accounting methods, “there does not seem to exist any essential impediment that may deter IMP from
being replicated in other countries with different historical and cultural backgrounds and cultures and

people with different work ethics.”

Clearly, Inamori’s writings have been influential in China and South Korea, yet, as Kase et al.
acknowledge: “our knowledge and information of the results of these implementations of IMP in these
countries are scant” (p. 500). Certainly, research into the experience of Chinese and Korean companies
in implementing aspects of Inamori’s approach to management would provide very useful evidence of

the transferability of his ideas and methods.

The tight integration of principles and practices in the Inamori management system may represent an
impediment to its wider adoption—to the extent that it points to the need for replication of the entire
system. However, the diffusion of management innovation from Japan to the West, has often involved a
piecemeal transfer principles and methods. In the case of total quality management (which developed in
Japan despite its initiation by US management pioneers), we find that some Western companies adopted
particular techniques (such as quality circles, fishbone diagrams, and continuous process improvement)
without adopting the philosophy of employee empowerment, teamwork, and customer focus. Others
adopted the principles while configuring their implementation to meet the specifics of their context.
Hence, I can envisage international interest by comaonies and consultancies both in the specifics of the
Amoeba Management System and the Kyocera accounting and performance management metrics and in

the Inamori’s fundamental principles.
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Overall, I remain less optimistic than the authors as to the potential for the Inamori management
philosophy to be widely adopted outside of East Asia. Like Japan, Chinese and Korean cultures have
been profoundly influenced by Buddhism and Confucianism. Moreover, both countries exhibit high
levels of cultural homogeneity. The greater multiculturalism of Western Europe and North America is
likely to create a barrier to achieving the ideological conformity and intersubjectivity required by

Inamori’s management philosophy.

Where I am more optimistic is in the potential for Western companies to adopt management ideas and
methods that represent a view of human nature and a perception of the role of the business enterprise
that is more consistent with Inamori’s quest “to provide opportunities for the material and intellectual
growth of all our employees and, through our joint effort, contribute to the advancement of society and
humankind.” As Geoffrey Jones observes in his forward to the book: “In nineteenth and twentieth
century Britain and the United States, Quaker (and other Christian) business leaders such as George
Cadbury combined deep spirituality with the strongest commitment to ethical behaviour and serving the
community.” What impresses me about business leaders who are committed Christians is their faith in
management systems based upon trust and human fellowship. Dennis Baake, cofounder and former
CEO of AES Corporation, argued that modern management systems are based upon a distrust of human
nature. As a Christian, he believes that mankind was created in the image of God and that human beings
are inherently trustworthy, intelligent, and loving (Baake, 2005). It would seem that much of current
management practice suffers from what Anthony Giddens has referred to as “double hermeneutic”:
unlike the natural sciences, where theory does not change the behaviour of the natural world, in the
social sciences, theories do influence social phenomena. Thus, the proliferation of economists’ fiction of
“economic man” has resulted in the normalising and acceptance of greed, selfishness, and opportunism.
Economic theory has created its own reality! I am hopeful that Kase, Choi and Nonaka’s analysis of
Kazuo Inamori’s management praxis and philosophy will assist in shifting the focus of business from the

short-term enrichment of the few to the long-term prospering of humanity.
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KTHY. HFONEDL)PT, HOCEBZIT I THLLARTNETHLLEEZLDTH
%o EHI2IE. HEEB LR, flx AZ2T0oboTidsa <, FMLBEBNISERINE b 0T
BB EHRTND, MEEMATET T 2 ERREITAICBT 5 [EEBIE] (Intersubjectivity) A%
K32 d01k. B HCL MO AMOAL ST, LA L O—fKE (Oneness) TH 5,
PEERIE WA ZMDT, HAO (HCEHD) HEEZMBOFRICAEZILLRELZLE VD
Z2HE WEOMANZ HEZEESELZ AT LI ELT, £ LT RS- C
RN, MO ANHRHRERE DD 27805 L V) ILBOHEM S E —HT 5D
Thbo

DR H B G, W 2HWTH12H720 . NS IRMEOEVILREEE BB & Y
EFTwa, Zoidid, MEREEHESOLEZBE L, MEONEIZBT 5 HRFR, i
A o 7220 & OMBITEDE B D o FHED LWL RAEFORERN 52T 2R e T &
HTHDLE, HF—I12, MEORFETR, EMER BF I M FE5E REOMERIRS L
72 AR DAfifERL & SALDTIAHIZD <o

e e Pl o @tk 2 LB & T % 720102, IiEfE, [ X AXORIGHETH S
BAT7FFF 7037 e, WO T 2 BICHHE. L 7258 3L mAR 0 BARK 7 BRI
KMREE L, DM MiMEBicd L O FAIE OMEMEICERE YK TTwE, 2 LT, fiikit
EHELOWELFPREZRBL TS, FHLHOLBITERNTED 555 FMRRE %
WA DOALENE 2 58 2IITRD T e vo FEM AR TR, T OFEE BN, HHRHE
BOFEHN, K2 D2 ZWRAEE T 5 720 720 12 Tw A 25, %%, MRk B
BH o TV AN L2, ©EICL > TIHOETH 2 RBFWHE L SR
BB,

¥ 72, MEARASTEH T A, MSERETTRICB W T, MEOTAR. etk DIEAENDRELEHSH
7o L7 ENCOWT, AEFOFH L, RBICEAZRGTTH 2 L) 25, FHIEZ, ARTX
EMTHHDLLEL L (287290 HEBH) . SEEDOHANOBMHEMELIED OHKRIZE LT
BT HEZHL S LT MMIEY 7 FF AL VT 4 DEZTTE QPRI L TW b,
L. BO®EB, WEMEKE. 2v< GF) of#Eid, e szt LTws
DT BwE, REFOFHIEIE L2V ELDIEERY A 7 VAT b & v ) EEIE,
ILBEHEDBE TIE—THE ANV, ZUTEEHE TV Vv, AT 4 =T« N
FrIT—DX I BELOWEEDLLER, 1TLAEDANLERESIE. MEARERN, #FLS

84  TREEAIIMIZE 3T



aN—h 75 b

O, MANOfEEORBOFIZE, walcAE, RICKETA 2 2EL T, H5H
HBOEJED) HLIZHN D LR L TW5, [flld, Thzifilfiz 2 L) FEZITTLEBE
LM THL] LI EZERIEA M VAL - BERERIIBITLEALLOTHY, T, &
FOLBFEETHIIALEINTNEZ ETH S,

Fis & OFG 2 ST N LA L DIk, RFIIAESARHETH ). AT &GRS
B2 TR, ZTOAEFHAL O E L ORERITIEZ ZITNELR SRV E V) SEICRE
ENTHEOMETH 5o 4 OHIEOBEERIZE 5T, 2 ODOMAHIE, TONEDATK
RIS THY, O (HLETE) fEHHE. ZoMIEEL, PhoANEEELIZ, ZOAH
W REMEE2MI TR L AR TNETH L, 29 LEEAOEL LMo HE D—LZ £
P REOREEOMBL 2 TIDOTH L. 5t 7 OREHED [LHEKR O LMl DE
WA BRT D LEREC, AFL HEOMRREIZEKT 5 2 & ] (to provide opportunities for the
material and intellectual growth of all our employees, and through our joint efforts, contribute to the
advancement of society and humankind (“The Kyocera Group Management Rationale” ON WEBSITE:
https://global.kyocera.com/sustainability/roots/index.html)) TdH % & § UL, €O E&IX, *LBH
HOfi— L FHM 2 Y A2 (Universal Rhythm) % FEE 35 H 4 OEBFEEIC L > TEI S
%o MM S DEILDOEFEIC OV THE LT D L )12, 1) 3B EZE L TTH S0 LRI,
H% OEIEOMS HIFEEE L CERENLDOTH S (pp. 243-244) 6

fii o BARMHEBIAL WL T T (2L T MUK L7 TIEA W X9 7225, KDDI % H AL

ZBIZBWT) MV LERN R HR VAT AL > TE) BIULENTWDEDEA 9 i
INBEDORD LT ATA (DT [EE]D &, 7A—FHEI 274 (o), MBEH (6B
TH), WEIRE VAT A (B8E) O3 ODFIFTHH SN TS,

N L SEFHDOEBLOIERIHR S L 7R Bk 2 #5 # e, B E | 2N L7288 -
MBEHOEBARR L O, SIIZFMRNTH S, LrL, IHIEIBEFICHELE->TH
D, MOHZ LILHET LI L THLH, bhbiud, BHOKRELZHE LT, TEICLALTH
HHLEBEFFOZLITL 5T, BIFEEBREIT) o MEOMEIIHAT HEREH Y X7 L1,
PRREECTEAZINTYD I A M, ZhE, DREEORIEE BB ELENIEEZWVE I ICAZ BD5
ZOREEEHFEIRL S, FOR TR & O 7 EEESERGHIIRE (KPD 3. W
OMGALE 721385 Y 22 a7 Hh—F (BSC) OFidkimmk il U T, R 2 ims 0D O AR
RERFICH L LikE b, TOMRMELE 25 D%, FHAMNME RIS LRl L K TH 5,
R L 5T MG L, B oMM EEGER E 20T, EROLIITH Y BWih, &t
TOANERHBERRIE, bbb OEASIERE KB LoD, HKE BB 2D 0EHRT S
LDOTH5HERBREIND, Thbb, MEICE > T, SRS ) O IMGfEIZD & O < HE
WRRFALD Y AT 2, EEROFER, B, HEEHDOESGWIIPATLHERD 7 4 —F
Ny 7 DIzODHDTH Y, FEEFHW ORI TIZ Do 720 FREIE, MFELAHEIWT & ARy 72 B
B, 2F 0 TAME LTIELWZ E3f2] EW)MwZRITPITLZEI28), £hid
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ECLH - IPSO) S SR U It N | RA A IV N A o MR & VR D)

HERHWORAETH 2 Z & ZWIHEIC L 72

ZDEVIE, K T ORFEERLIPIEE O TR & HEE B O W & O BN EHZET 2 5F e B R 23 70
WEENLLWHLNTH L, FEAEORKEETIE, EEEFFMIEICERZERL WA
VT AT VAT AL, RN LEH AT LAOREEALENDLTHA I,

AR5 T DOICERRICAT > 7B E Y AT O P> EICERLTAL ). T
HIROB TSR SNz, FEOHTE LT, ZOHEFRIIZVT L B0 e EHEE, MEET
LI LT b, FREC, MEOREHEPHRE FLEORDE, EIETUREIATLAZ
DHLODOHYTHY, EZETOHMBEOMANEYE (FOLIORLERBL AR 2R L) 12
EbD%OD, WRIZHFETRED, EVWHEMHEEIOTLNTVE, bEHA, ZORH
Wik, FREOREE FEMBALIIRE L ) 2 Oh, RS EIZE L7203 ICB W T, Mo Ek
WA (RIZERED SAFAE L72) FEH AR TORBE D &9 & v ) FIEIC b 2 HE 2
BEETH L, LALadS, BEIE, Co22o%2@X1I L, YVETIENTELVWILET
bHbo MBEOREIHEOHLIIHLOE, HEBMELEBICS EOCHEMRTH Y, Zhas
[PERF LT L B8 ] (Kase et al., 2022, pp. 66-68) DAE %73 D TH Y., FkEH FE
DOBIAEAM L7 B OREZ G L, MEROREHEOERNL/HRLE VR S,

fiam& LTy ML, Ao e [THAR b h 2] B EALBEDERICD EDOnT

WAHIZH b LT [THIE] IMP OREARMZIGENEM A ZRE T 2 &, IMP O & 70 8
AR Z LT LHHERT 2 DTk WA b AN w] (500 H)o 7 A —/NEEE Y AT AR
Wt T OWE - K FEICRE SN MEORE FEIIO VT, [EERW - UL E R
b, MmO R % B E & T IMP 2Bl - BAE S N5 2 & 2 BHEAREW BB FIIFEL 2w X
B bNL] (500 H) LiRRTWwW5,

Fg DFAED T E R B E THEN 2 o> TV D 2 EIZW 52725, Ao Tw5 L5
2 TSRS DEAIZBT D IMP OERFERIIPATIEbNbRELEOMHMPLHERIIZ LV
(500 H) OTH b, T, HEEEEOMESTREORE L EER L BREIIRT 52
Lk, WO E 2T BERFHEOBIRWEEIC OV T ICH AR R T 27259,

RRERE B RRIC BT B EEMR, BAIE K, FEITL oMoREET. HEkRehkzitio
B ZENZH HAERE LBEZ 2 LV ET 06, WEREME 220 HNE V. LaL,
BRARAND HAROREH T KT, BELEZHUSLTFEOI I ABITICLIABE 2w e
B xHoizo TQM CREITORE S + = T HMRD72I2 5 b 53, HRTHRELL) O
Bitr. BORRED LI, HEEBOT XY =X v b, F—2T =7, BEREHOTF LR
HEFIT, HEOTE, Bk (QCH—72 v, FHEREREK, ke 7ot AgER L) oM
FHRHLTCOWARERDL I EDNGhoTwb, —), MOKEETIE, ZDOTHRD BARRY
WEIZE) LIy —VEZEHSEDD, ZOERKIIHLEZEXZHRHLTE . L2dio T,
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T A=Y AT ARG T OG- EREHIRE 2 EEARN e T Bk 8 IRk
BT FLOIEABRM AN UEBR 2B LA, RELREI VIV VMo ThbEh
LI EDMGTELDTH S,

L2 L. WO EHERT V7 DA THIAS A SNSRI VTR, FE-HIE
& RRRIEEBINTIE RV, HAREFMRIC, HEEBEEOSALIAAB L HHROEEZ R =T
THEY, SHIEWEE D HVKREOLWFEREEZRL Twbo ZALOILEITEH ST Hh
LRI K Tld. MEORETFIRD L, 4 740 F—FEFER M TS+ £33 % E
T, WS AT 2 WA RE VW E ATV D,

FEE LORBIN R I, WOk, AMOREICHAT S BT L Eo%kEl oz %
TREOTAFTRFEZRAT A2 UREICIPALTOZETH L, Thud. fEoBER, %
KT2LIAHTHL [LUEEBOYOCHIHOFREZBRT 2 L HFC, ANE, oMk E
WCEHET ] Lw) 2 eTh b,

Va7 — - Va—VAPREKREDFELTHRRT WS X512, [19 #5555 20 HIZH T T,
Va—Y - FXx N —DEI) s —h = (BIOMHMOFT) A MEE) DI AR —
F—id, ROt L RN RATE) M S EANOR L IRVERY . Bk E 2RO 72 1.

BUOBFYAMETHLET R RA) —F—I120o0T, FEWESZZTH01E, EBlHE A
M RZDDIZH EDVIEHY AT 2D, IS DOETH S, AES Corporation D F[w] £l
F¥HTILCEO DT = A + /N—7 (Dennis Baake) (&, BUCOEH Y X 7 2 I AN EOMBIEIZ D
EDONTW5D EFHRLTWS (Baake, 2005)0 ¥V A MfEL LT, 2dud, ABHD RO AL
PETHE SNz L. ZLTABIIAREMICEEICHEL, MWT, BHRVERFLTVWS,
BAEORE R, BITOZ Ik, Ty V== TN [ZEFRE]Q LIFAZL DI
FENTWREIICEDNL, 2% ), HARALEARFOEREN LI, BARAICS
WL, HEIIHARRORS BV E X VA, HIH AR TR, BRI SBIgEE Y
H25DTH5b, < LT, BFEFHD [#5 A ] (Homo Economicus) &\ 9 [BHE D& DL
BE, Ask. FICER. HARFERE 2R SE BBk se, B L. SHICEEEREOH
CEIZBER L7, FEMROREER TR ZO0W, BRE L, &, Bhicky,
RFHG R, FEOENZ, PEOV L E/IINZEBR2 S, AHO RN 2 85
DBERNERITERE D Wb L2 WFFL72V,

(¥) gnN—=h-7F 2}

T/N—h « €Y R - 75 (Robert Morris Grant, 1948 4F) &, MR OFH. %o
WE, #FF, RKEDEZLLDEIF AR — VTEEZMZHY, 35 /70DKy a—=K¥T
R OBIRZBDT2e TV M DCOY a =V v REORBHIR, 75 ¥ b O
WsREE OHFRE [HAEMEOA ] 13, HRTOE VA Z A7 =V THEREIRTEY, 12 7 EiE
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EHRF [RRAEAR O E FE & 12 - Al RIS 7 574 LD N HH 5 D)

WZHIERE LT\ %, (https://en.wikipedia.org/wiki/Robert M. Grant (economist) 2023 4F- 12 H 26
HZMH) [FZE o HARGERIE. Tido
UN— M. 77 (2019) [BUCERRS AT (65 M) OIS JEEaR) e vstt

it

(1) 3T Wbk

(2) RBWH : [ ZHFFELIZ, HEFEOT YV =— - FFUAZLo T, HED [—HW%] &
EHARF OSBRI OBRSH 5 L FHP SN T . — i zaplid, Ha T
HENTORHEERAN A T T —Th SRR OBE TS 1970 ALK, ZEFFHRIIAEAF
FOB S 72 EZERONTED . A a2 ARRE»SIXBIT 538 L o T E 3 A
BeEcid, BRI HAOREZ B L CBEmLL L) E LEd, B —5@fir Ty, Svitzh
X BB REWRLFWEPED X ) IR 202 B L X9 & L 945 LR EWEH
72bEIDICHMBLEI) LRI LECA, PRI INE [H@RY] LIFATHET (R L
TR Z BER L T 9) o RIS, HARFE S HEOMPEEICIY A E T, S F &F othafhe
. BRI AMEHEEMEL T, HETR EO—FOHERFATIE, A4z
T202FTHEL AABAGTZLOMRE LD X5 [ZHET 20 2 L TZOIEFENN A DEEKIC
ED L) B BE 52 5DEMEL £ (ZEMM Double Hermeneutic © AT O EFFIM, =2 —
A, L¥a—., W% (https://academic-accelerator.com/encyclopedia/jp/double-hermeneutic 2023 4F 12 H
26 HZHH))
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